Crowdfunding in
developing nations

Scaling Global Innovation and Entrepreneurship

Crowdfunding, as a technology to fund entrepreneurs and small businesses, has initially found
traction in the U.S., Europe and Australia.The explosion of mobile technology adoption and social
media utilization in developing nations has made crowdfunding a more viable opportunity in
developing nations. This has the potential to change the ways entrepreneurs can fund their
businesses. These market trends may enable developing countries to leapfrog developed countries
in their adoption of various crowdfunding models.
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Funder discovers/researches Funder transfers funds to Entrepreneur reaches goal and
campaign/company via crowdfunding web platform receives funds from crowdfunding
social media web platform
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$1.5B
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Massolution reports crowdfunding
sites raised $1.5B in 2011, $3B in
2012 and predicts global crowdfunding
in 2013 will surpass $5 billion.

This is a CAGR of 50%

Potential new investors contact
successful campaigns/companies
to learn more and consider
investing

Proof It works: success cases

Proof it works in
developed countries
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entrepreneur that connects
wirelessly to

Water Safety: Core Design and Hardware Fabrication:
smartphones to Nava: Ergonomic and Manufacturing: 1Q - The Other Mill:
let you know environmentally compact wooden portable device to
when you have friendly water bottle speaker designed to create custom circuit
calls, texts and filtration device connect to mobile boards to create
and emails. devices via Bluetooth. hardware devices.

Projects for potential use
In developing countries
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Clean Energy: Solar Power: Disease Reduction:
FlameStower: Converts fire WakaWaka Power: Kite patch: A small,

into electricity - off-grid, Compact solar station powerful patch that allows
portable phone charging in a and light. Charges humans to go virtually
compact design for camping smart devices with undetected by mosquitoes
and power outages. (Ghana) solar power. [Haiti) for up to 48 hours. (Kenyal]

Green/clean tech projects
In the developing world
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Electricity: Solar Power: Energy Storage: Kenya Stove:
Gravity Light: A lifted ReadySet solar Kit: The Velkess Project: A highly efficient stove
weight delivers light as Solar charger that can Creating a new that runs on wood
it descends, bringing power up to 10 iPhones flywheel storage chips and can be
illumination to parts of or run an iPad for 12 solution to store produced in Kenya for
Africa and India. hours of video play on a wind/solar energy for less than $5 each.
single charge. Designed later use.
for Africa.

Why crowdfunding works
In developing countries
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In developing
countries
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The market could grow to
$90-95 billion invested by
individuals over the next 20
WEB 1.0 WEB 2.0 WEB 3.0 years, according to World Bank
The Web: The Social Web: Where the Social Web meet estimates. This 350 billion over
Accessing the Using social capital formation: 20 years is less thaﬁ 25% of
Internet; networks; getting leveraging social media the $“QUB developing
Connecting to users to connect revenue: Turning “friends,” countries received last year
global users with you. “followers” and “likes” into alone from remittances from
customers, investors and individuals back to their home

brand advocates. countries, according to 2012
Qorld Bank figures.

Why developing countries are well-positioned to

Leapfrog developed world
In crowdfunding
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Constellation
of trust

Even with all of the above,
creating trust between investors
and businesses/entrepreneurs
will be a critical success factor in
creating a “constellation of trust.
(See below]” Trusted third
parties such as the InfoDev
global program within the World
Bank, have a vital role to play in
supporting this innovation. They
are ready to leverage their
current entrepreneurship and
access to finance initiatives in
developing nations.
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Marketing Contacts

The securities-based
crowdfunding ecosystem
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